


Subscribers by Business and Industry Subscribers by Job Function

69.6%*
Electric Utilities 
& Gas Utilities, 

Including Integrated 
Electric & Gas Utilities 

2.9%
Architectural/

Engineering Firms 
4.8%
Constructor Firms/
Construction 
Companies 

9.2%
Consultants, 
Consulting/
Engineering 
Firms 

1.7%
State & Federal 
Regulatory Agencies 
and Commissions

8.4%
Power Marketers, Aggregators, 

Energy Service Providers, Energy Service Companies, 
IT & Software Providers, Energy End Users 

3.4%
Independent Power 

Producers 

40%
General or Corporate 
Management 
(Includes Executive, 
Financial and
Administrative) 

31.9%
Engineering Management 

Supervision

6.2%
IT Management/Operations 
(Power System Automation, 
Controls, Communication, 
Hardware/Software, Metering, 
GIS, CIS, Billing) 

21.9%
Operations Management/
Supervision 
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Editorial Submissions
Electric Light & Power welcomes interesting editorial material, story ideas, news briefs and other items. Use of editorial 
material is up to the editor’s discretion. Electric Light & Power reserves the right to accept, refuse and edit all submitted 
material. All submitted materials become the property of PennWell Corp. Mail, fax or email submissions to: 

Kristen Wright
Senior Editor, Electric Light & Power 
1421 S. Sheridan Road, Tulsa, OK 74112 
Ph: 918-831-9177, Fax: 918-831-9776 
Email: kristenw@pennwell.com

Purchasing Power 
One hundred percent (100%) of our subscribers report involvement in buying, recommending, specifying or 
approving products for their companies. 
*Source: June 2011 BPA
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THE VOICE OF THE POWER EXECUTIVE 
Electric Light & Power is the authoritative source of electric utility news for utility executives 
and management. Each issue of Electric Light & Power provides insight into industry news, 
Washington, D.C., updates, and financial and regulatory issues. In addition, it reviews T&D, 
generation, renewable energy, energy ef!ciency, customer service information systems trends 
and much more. This single source provides a broad view of the energy industry with in-depth 
analysis of key business issues and regular interviews with industry leaders. Advertising in the 
pages of Electric Light & Power delivers your message to the energy industry’s decision-makers.

Source: June 2011 BPA

*  Includes investor-owned electric utility, municipal or other public electric utility/public 
power, rural electric membership cooperative, investor-owned gas utility/local distribution 
company, gas producer/gatherer/transporter, federal power agency, system or project.

Source: June 2011 BPA



EDITORIAL BIOS

TERESA HANSEN, EDITOR IN CHIEF
Teresa Hansen is editor in chief of POWERGRID 
International, Electric Light & Power and Utility Products 
magazines. She is responsible for all print and digital 
content for the three publications. She is also the 
anchor of the weekly website video “Energy News 
Wrap Up” and the conference committee chairwoman 
for DistribuTECH Conference & Exhibition and the 
Electric Light & Power Executive Conference. During 

her career at PennWell, Teresa has worked as an associate and then senior 
editor on Power Engineering and Electric Light & Power magazines and was 
managing editor of PennWell’s Utility Automation magazine. She has more than 
16 years’ experience as a technical magazine editor, with 13 years at PennWell. 
Teresa’s previous energy-related experience includes 13 years of service at a 
nuclear power plant working in technical, engineering and middle-management 
positions. She also has experience working as a senior research analyst for an 
energy marketing and trading company.

KATHLEEN DAVIS, SENIOR EDITOR
Kathleen Davis is a senior editor of POWERGRID 
International and Electric Light & Power magazines 
and is an energy blogger for PennWell’s power delivery 
group website. She also is program chair for Utility 
Products Conference and Expo. Kathleen began her 
career at PennWell as an associate editor for Electric 
Light & Power magazine and also held the same 
position with Utility Automation and Engineering T&D 

magazine. With more than a decade in the industry, Kathleen specializes in new 
T&D research technologies and the intricate speci!cs of European power markets. 

KRISTEN WRIGHT, SENIOR EDITOR
Kristen Wright is a senior editor of Electric Light & 
Power and POWERGRID International magazines, as 
well as the Electric Light & Power Executive Digest and 
CS Week Bulletin e-newsletters. She is a committee 
member for PennWell’s DistribuTECH Conference & 
Exhibition and the Electric Light & Power Executive 
Conference. Kristen joined PennWell in 2003 as an 
assistant editor for Dental Economics magazine. She 

was promoted to associate editor of that publication, plus Woman Dentist 
Journal, Proofs, RDH, Dental Graduate and Grand Rounds in Oral-Systemic 
Medicine. She also has worked as a PennWell textbook editor. Kristen has 13 
years of journalism experience in daily and weekly newspapers, magazines, 
television news, public relations, photography and graphic design and layout. 

JEFF POSTELWAIT, ONLINE EDITOR
Jeff Postelwait is online editor for the website shared by 
POWERGRID International and Electric Light & Power 
magazines and is the editor of electronic newsletters 
for the following coverage areas: advanced metering 
infrastructure, transmission and distribution, GIS/
mobile computing, renewable energy, as well as the 
"agship weekly industry newsletter. He joined PennWell 
in 2008 as the online editor for Power Engineering 

magazine after a career of writing and editing in the print news media. At Power 
Engineering, Jeff posted daily news stories, composed electronic newsletters 
and wrote features on electricity generation. 

IN  
EVERY  
ISSUE

MONTHLY COLUMNS 
AND INDUSTRY NEWS
Providing insight into utility customer care, 
risk management and legal, regulatory and 
!nancial concerns, as well as opinions from 
industry insiders and editorial commentary.

INDUSTRY REPORT
Analyzing cutting-edge topics with extensive 
research and expert insight to help decision-
makers formulate strategic direction. 
Includes the annual utility !nancial rankings, 
operating performance rankings and the 
prestigious Utility of the Year award.

FINANCE
Examining the special requirements of 
power industry !nance with an eye toward 
the development of trends that will affect 
long-term planning.

SMART GRID
Providing the latest news on smart 
grid incentives, programs, projects and 
technologies. 

CUSTOMER SERVICE
Examining technology solutions and tools 
utilities are adopting to decrease expenses 
and deliver improved customer care.

RENEWABLES
Tracking the green niche in the power 
generation market to help utilities as they 
work to comply with renewable portfolio 
standards and meet their customers’ 
environmental expectations.

GENERATION
Looking at timely business issues related to 
the production of electricity, including new 
trends and environmental regulations and 
in-depth examinations of traditional fuel 
sources.

ENERGY EFFICIENCY
AND DEMAND RESPONSE
Following the development and 
implementation of energy ef!ciency and 
demand response programs from T&D to 
end user applications.

2012 http://elp.com   l   7



ELECTRIC LIGHT & POWER  
2012 EDITORIAL CALENDAR 
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Issue
Ad 
Deadline

Industry 
Report Finance Generation Renewables IT/CIS Smart Grid

Energy 
Ef"ciency 
and DR Bonus Distribution Digital Media* Value Added

Nov/
Dec 
2011

ELECTRIC LIGHT & POWER EXECUTIVE CONFERENCE SHOW ISSUE

11/11/11 SPECIAL 
REPORT: 
Operating 
Performance 
Rankings: The 
top 20 power 
plants in 
2010

Utility of     
the Year

Regulators' 
Snapshot

Update on 
Next-
Generation 
Nuclear

Feed-in Tariffs Asset 
Management

Smart Grid 
Security

New Energy 
Ef!ciency 
Devices

Official Publication of 
Electric Light & Power 
Executive Conference

GIS/Mobile 11/01 
Executive Digest 11/09 
Smart Grid 11/22 
AMR/AMI 12/13 
Going Green 12/27

AdEffect™ 
Measure 
Effectiveness

POWER-GEN International 
Dec. 13-15, 2011

EL&P Executive Conf
Jan. 22-23

DistribuTECH Jan. 24-26

Utility Products Conf
& Expo Jan. 24-26

Jan/
Feb

1/13 CEOs of
the Year

Capital 
Expenditures

Future of 
Gas-!red 
Generation

Renewable 
Energy's 
Impact on Load 
Forecasting

Merging IT and 
Operations 
Work Forces

T&D Infrastructure 
Reliability

Keys to a 
Successful 
Demand 
Response 
Program

Renewable Energy 
World Conf & Expo NA/
Solar POWER-GEN
Feb. 14-16

TechAdvantage
March 6-9

KEMA Executive Forum 

Executive Digest
1/11 and 2/8
Smart Grid 1/17
Going Green 2/7
GIS/Mobile Computing 
2/28

2012 Buyers 
Guide extra 
listing for 
advertisers

Mar/
Apr

3/14 EL&P Executive 
Conference 
Wrap Up

Roundtable 
with Utility 
CIOs/CTOs

Load Demand 
and Capacity 
Forecast and 
Predictions

Wind Power 
Update

Opt-in vs. Opt-
out Customer 
Offerings

Renewable Energy 
and the Grid

Residential 
Customers 
and Demand 
Response

Of!cial Print Publication 
of CS Week

Executive Digest
3/14 and 4/11
AMR/AMI 3/20
Smart Grid 4/24 

AdStudy®: 
Measures Recall, 
Readership and 
Exposure   

CS Week 
Special Section

CS Week April 30-May 4

IEEE/PES T&D Conf 
May 7-10

UTC May 20-23

Connectivity Week
May 21-24

AWEA Windpower 
June 3-6

EEI Annual Convention 
June 3-6

POWER-GEN Europe/
Renewable Energy World 
Conf & Expo Europe 
June12-14

May/
June

5/15 Hot Topics and 
Trends in the 
Utility Industry

Cost-effective 
Vegetation 
Management

Roundtable 
on the Future 
of Nuclear 
Power

Plug-in Electric 
Vehicles

Electronic 
Billing

Outage 
Management

Energy 
Ef!ciency 
Programs: 
Are They 
Working?

HYDROVISION 
International
July 17-19

ESRI July 23-27

Executive Digest
5/9 and 6/13
GIS/Mobile
  Computing 5/8
Going Green 5/29
AMR/AMI 6/12

Lead Advantage

July/
Aug

7/18 Roundtable 
with Utility 
COOs

Investment in 
the Electric 
Utility Industry

Future of 
Coal-!red 
Generation

Utility Scale 
Solar PV 
Systems

Meeting 
Customer 
Expectations

AMR/AMI Projects Commercial 
Customers 
and Demand 
Response

COAL-GEN Aug. 17-19

Solar Power 
International Sept. 10-13

DistribuTECH Brasil
Sept. 25-27

HYDROVISION Brasil 
Sept. 25-27

UTILIMETRICS
Sept. 30-Oct. 2

GRIDWEEK Oct. 1-4

Executive Digest 
7/11 and 8/8 
GIS/Mobile 
   Computing 7/17 
Smart Grid 8/14 

AdImpact™ 
Measures, 
Exposure, 
Interest and 
Action Taken

Sept/
Oct

9/12 Presidential 
Candidates' 
Stand on 
Energy

Transitioning 
to the Next 
Generation 
Work Force

Environmental 
Rules and 
Regulations 
Update

Successful 
Renewable 
Energy 
Customer 
Offerings

Asset 
Management

Communication 
Technologies for 
Smart Grid

Energy 
Ef!ciency 
and Smart 
Grid

Gridwise Global Forum Executive Digest
9/12 and 10/10
Going Green 9/4
AMR/AMI
9/25 and 10/23
Smart Grid 10/2

AdProbe™ 
Measures 
Noticeability 
and Information 
Content

Nov/
Dec

ELECTRIC LIGHT & POWER EXECUTIVE CONFERENCE SHOW ISSUE

11/12 SPECIAL 
REPORT: 
Operating 
Performance 
Rankings

Utility of     
the Year

Risk 
Management

Improving 
Power Plant 
Performance

Update on State 
Renewable 
Portfolio 
Standards

Outage 
Restoration

Roundtable on 
Cybersecurity for 
Energy Delivery

In-home 
Energy 
Ef!ciency 
Devices

Of!cial Publication of 
Electric Light & Power 
Executive Conference

Executive Digest 
11/14 and 12/12 
GIS/Mobile
   Computing 11/13 
Going Green 12/4 

AdEffect™ 
Measure 
Effectiveness

POWER-GEN 
International 
Dec. 11-13

EL&P Executive Conf 
Jan. 22-23

DistribuTECH 
Jan. 24-26

Utility Products
Conf & Expo
Jan. 24-26

* Bi-weekly general e-newsletters are published on Tuesday and Friday. Speci!c topic e-newsletters will replace the Tuesday general e-newsletter on the dates listed above.



MARKETING OPPORTUNITIES

PennWell offers ways to get your marketing message out in creative forms that add value to your monthly ads.  

  Tip-in Inserts – Inserts attached to signatures with a thin line of removable glue

  Magna-stripped Inserts – Insert attached to a narrow strip of paper before binding

   Polybag Inserts – Magazine is sealed in a plastic bag, inserts are placed in the bag and not attached to the magazine

   Belly Bands – Paper strips that wrap around the middle section of the magazine; can be printed on front and back 

  BRC & Postcards – Reply cards bound or blown into the magazine 

  Bound-in Inserts – Bound into the magazine just as a page of the magazine and is nonremovable

  4-page Gatefold Insert – Folded insert bound into the magazine that can be opened but not removed

For samples, size speci!cations and pricing contact your sales representative. 

SIGNET RESEARCH AD STUDIES 
Signet Research Inc. has specialized in publication-related 
research for more than 30 years and is a pioneer in the 
industry for conducting ad performance studies online. 

These third-party studies offer objective research on the 
effectiveness of your advertising message. Electric Light 
& Power subscribers will view and report their feedback 
of each ad by completing an interactive, online survey 
developed speci!cally for Electric Light & Power. 

This is your opportunity to measure how well your ad 
communicates with buyers in your market.

eRESPONSE
eRESPONSE is an innovative product that !nds new 
methods of reaching subscribers and increasing sales 
leads for advertisers. It is an email delivery of the latest 
issue’s reader service offerings. An electronic card is sent 
to subscribers, and subscribers instantly generate direct 
leads by clicking on the company link, product link or by 
requesting more information. Then leads are delivered to 
advertisers in a single, easy-to-use lead package, either 
electronically or via printed labels.

LEAD ADVANTAGE 
Lead ADvantage uses extensive tele-research to survey 
Electric Light & Power subscribers concerning their 
purchase plans for their various products during the next 
six to 12 months. Within 14 days of the conversation, a 
custom package is prepared that includes a demographic 
summary of Lead ADvantage respondents. Detailed 
information about job title, business type, purchasing 
authority, phone number and the speci!c products they 
are considering is provided for each lead.

DIRECT MAIL LIST RENTAL
Drawing from more than 450,000 contacts, PennWell’s 
Power Industry Decision Makers’ Database empowers you 
to decide which power pros to target. Blanket the market 
or zero in on a niche segment with your direct response 
materials. Go international or keep it regional. With our 
Power Industry Decision Makers’ Database you decide 
what level of distribution and results you’re after. For 
pricing and further information, contact:

Kelli Berry
Ph: 918-831-9782  Email: kellib@pennwell.com
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Lead Generation and Market Feedback Opportunities

  Candice Doctor
Sales Director
DE, RI, VA and International
Ph: 918-831-9884
Fax: 918-831-9834 
Email: candiced@pennwell.com

  Tom Leibrandt
Sales Manager
LA, MS, AL, GA, FL, SC, NC, TN, KY, WV, IN,
OH, MI, IA, KS and OK 
Ph: 918-831-9184
Fax: 918-831-9776 
Email: toml@pennwell.com 

  Shawn Sejera
Sales Manager
WA, OR, NV, ID, MT, WY, UT, AZ, NM,
CO, ND, SD, MN, CA and TX 
Ph: 918-831-9731
Fax: 918-831-9834 
Email: shawns@pennwell.com 

  Kathleen Wackowski
Sales Manager
NY, PA, DC, MD, NJ, MA, NH, VT, CT
ME and WI 
Ph: 603-891-9129
Fax: 603-891-9328 
Email: kathleenw@pennwell.com

CUSTOMIZED ADVERTISING AND MARKETING PACKAGES ARE AVAILABLE. 
For more information, contact: 



RATES & SPECIFICATIONS 

2012 DISPLAY ADVERTISING RATES
Four-color Process 1x 3x 6x 9x 12x 18x 24x 36x 48x

Full-page Spread 19,316 18,703 18,378 18,102 17,771 17,440 16,412 15,452 14,515

Full Page 10,155 9,823 9,658 9,521 9,355 9,161 8,665 8,113 7,671

2/3 Page 7,700 7,451 7,313 7,175 7,064 6,960 6,513 6,126 5,795

1/2 Page Spread 12,400 12,250 12,150 12,050 11,950 11,850 11,600 11,300 11,050

1/2 Page 6,269 6,071 5,960 5,850 5,768 5,657 5,354 5,023 4,718

1/3 Page 4,608 4,470 4,388 4,304 4,228 4,161 3,919 3,676 3,265

1/4 Page 3,394 3,389 3,311 3,278 3,234 3,168 2,981 2,816 2,704

Rate Policy
Earned rate is based on the total number of insertions within a 12-month period in any of PennWell’s Global Energy Group 
publications, including: Power Engineering, Electric Light & Power, POWERGRID International, Utility Products, Middle East 
Energy, Power Engineering International, Potencia, Global Power Review and Renewable Energy World North America. 
A spread counts as two insertions. Rates include a 15 percent commission to recognized advertising agencies on space, 
color and position charges unless otherwise noted. Tip-in charges, artwork, printing, mechanical art or other miscellaneous 
charges are not commissionable. Commission is revoked on unpaid billings after 60 days from billing date. Finance charge of 
1 percent per month is levied on balances over 30 days. Advertiser will be responsible for reasonable attorney fees and court 
costs if litigation is necessary. Noti!cation of cancellation must be given in writing prior to the close date of each issue.

PRIORITY POSITIONS
   Inside front cover spread: Rate plus 15 percent    Inside front cover: Rate plus 15 percent 
   Inside back cover spread: Rate plus 10 percent    Inside back cover: Rate plus 10 percent
   Back cover: Rate plus 20 percent

ELECTRONIC SUBMISSION REQUIREMENTS
PennWell is primarily Mac-based for graphics. We are trained in Mac and PC, however, for those applications that we support. 

ELECTRONIC SUBMISSION
See http://digitalads.pennwell.com for complete electronic specs. Upload site instructions: Files must be stuffed or zipped 
prior to uploading. Files over 250 MB must be shipped on disk to Electric Light & Power, Ad Services, 1421 S. Sheridan Road, 
Tulsa, OK 74112. Log on to http:// digitalads. pennwell. com. Select Electric Light & Power in the magazine scroll-down menu. 
Then !ll in the appropriate information and select upload the ad. 

SUPPLYING AD MATERIAL FOR PENNWELL MAGAZINES
   PennWell prefers ad material to be supplied as PDFs with PDF/X-1a format option. We also accept ads built in these 
programs: QuarkXPress and Adobe InDesign, PageMaker, Illustrator, FreeHand MX and Photoshop.

  Please supply all fonts, images and artwork with ads supplied in these applications. All supplied material should be in 
CMYK color space and have fonts embedded in all graphics.

    PennWell does not accept ads built in Microsoft Word, Publisher, Power Point or Corel Draw.
 For complete PennWell speci!cations, see the spec sheet at ad upload site: http:// digitalads. pennwell. com.

NOW ONLINE!
Log on to: http://elp.com for a complete downloadable and printable 2012 media kit.
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MECHANICAL DATA
MAGAZINE TRIM SIZE:  8” x 10 1⁄2”  (203mm X 266mm). No charge for bleed.

METHOD OF PRINTING BINDING PAPER
Web Offset Saddle Stitched  Cover: 100 lb. text weight   

Body Pages: 45 lb. text weight coated

INSERTS
The maximum stock weight accepted for inserts is 100 lb. book. Standard sizebound in inserts must be furnished at  8 1⁄4” x 10 3⁄4” 
allowing for a 1⁄4” trim on all sides. Special printing on inserts, such as embossing, where it is impossible to use or sell the 
other side of the insert, is sold as a complete two-page insert. Consult Production Manager Daniel Greene at 918-831-9401 
for more information.

STORING OF ADVERTISING MATERIAL
Advertising material will be stored for 12 months and then destroyed unless otherwise advised. For more information on 
PennWell’s electronic ad specs, visit http://digitalads.pennwell.com and click on spec sheet.

Full-page Spread 

Live Area: 15”x 9.5” (381mm x 241mm)

Trim: 16”x 10.5” (406mm x 267mm)

Bleed: 16.25”x 10.75” (413mm x 274mm)

1⁄2 Page Spread 

Live Area: 15.5” x 5” 

Trim: 16” X 5.25”

Bleed: 16.25” x 5.5”

2⁄3 Page 

Live Area: 4.5”x 9.5” (114mm x 241mm)

Bleed: 5.25”x 10.75” (133mm x 274mm)

1⁄2 Page Vertical 

Live Area: 3.375”x 9.5” (86mm x 241mm)

Bleed: 4.125”x 10.75” (105mm x 274mm)

1⁄2 Page Horizontal 

Live Area: 7”x 4.875” (178mm x 124mm)

Bleed: 8.25”x 5.5” (210mm x 140mm)

1⁄2 Page Island

Live Area: 4.5”x 7.375” (114mm x 187mm)

Bleed: 5.25”x 8.25” (133mm x 210mm)

1⁄3 Page Square

Live Area: 4.5”x 4.875” 

(114mm x 124mm)

1⁄3 Page Horizontal

Live Area: 7” x 3.3125” 

(178mm x 84mm)

1⁄3 Page Vertical 

Live Area: 2.25” x 9.5” 

(57mm x 241mm)

1⁄4 Page 

Live Area: 3.375” x 4.875”

(86mm x 124mm)

Full Page 

Live Area: 7”x 9.5” (178mm x 241mm)

Trim: 8”x 10.5”(203mm x 267mm)

Bleed: 8.25”x 10.75” (210mm x 274mm)
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WHAT OUR READERS ARE SAYING
“Electric Light & Power provides an interesting perspective 
on electric utility issues across the country, some of which 
are quite informative to cases that I am working on. It 
also lets me ‘wet my feet’ on new subject matter from the 
perspective of professionals within the industry in a very 
readable format.”

- an Electric Light & Power reader

“Electric Light & Power gives us a feel for the direction and 
changes our customers may be making and the types 
of material we will be processing in the future. It has 
actually provided us information that has skewed our 
business model in a positive direction.”

- an Electric Light & Power reader



REPRINT ADDITION
Reprints of articles can be a valuable and cost-effective way to enhance your promotional efforts. Professional reprints are easy to 
obtain at affordable rates. You can also personalize the blank space at the end of an article at no extra cost by adding company 
contact information or your ad (space permitting).

2012 REPRINT PRICE LIST
100 200 300 400 500 600 700 800 900 1,000 2,000 3,000 4,000 5,000 10,000

1 PAGE

BW $541 $607 $659 $711 $763 $817 $867 $902 $954 $1,006 $1,369 $1,717 $2,082 $2,445 $4,214

2 colors $817 $867 $914 $972 $1,022 $1,074 $1,125 $1,178 $1,212 $1,265 $1,628 $1,975 $2,340 $2,707 $4,475

4 colors $1,941 $1,994 $2,047 $2,097 $2,133 $2,186 $2,237 $2,289 $2,340 $2,394 $2,880 $3,346 $3,833 $4,319 $6,713

2 PAGE

BW $625 $677 $728 $778 $832 $885 $934 $972 $1,022 $1,074 $1,437 $1,786 $2,150 $2,496 $4,282

2 colors $1,091 $1,145 $1,198 $1,247 $1,299 $1,351 $1,404 $1,437 $1,491 $1,543 $2,029 $2,514 $2,983 $3,468 $5,879

4 colors $2,550 $2,601 $2,654 $2,707 $2,756 $2,810 $2,860 $2,898 $2,949 $3,000 $3,484 $3,973 $4,440 $4,926 $7,336

4 PAGE

BW $1,231 $1,319 $1,387 $1,473 $1,543 $1,628 $1,700 $1,785 $1,857 $1,941 $2,532 $3,122 $3,709 $4,285 $7,233

2 colors $1,491 $1,577 $1,646 $1,733 $1,802 $1,890 $1,958 $2,048 $2,116 $2,203 $2,792 $3,380 $3,973 $4,561 $7,492

4 colors $2,601 $2,687 $2,756 $2,844 $2,914 $3,000 $3,070 $3,157 $3,227 $3,313 $3,885 $4,493 $5,064 $5,655 $8,605

6 PAGE

BW $1,802 $1,890 $1,975 $2,063 $2,150 $2,237 $2,323 $2,410 $2,497 $2,601 $3,380 $4,179 $4,960 $5,761 $9,714

2 colors $2,669 $2,756 $2,844 $2,931 $3,017 $3,104 $3,189 $3,277 $3,363 $3,468 $4,248 $5,047 $5,828 $6,626 $10,580

4 colors $5,028 $5,115 $5,204 $5,289 $5,378 $5,461 $5,551 $5,634 $5,724 $5,810 $6,607 $7,407 $8,184 $8,986 $12,940
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CLASSIFIEDS
ELECTRIC LIGHT & POWER CLASSIFIEDS
Electric Light & Power delivers one of the best Classi!eds & Recruitment sections reaching 
potential new hires in the electric and gas utility industries. Our Classi!eds & Recruitment 
section is a cost-effective way to reach a targeted and controlled circulation. You are sure 
to attract educated and experienced industry professionals with Electric Light & Power. 
Our Utility Mart/Employment special sections—including Equipment Sales and Rentals—
offer a cleaner presentation and more marketability for your classi!ed ads. The bi-monthly 
classi!ed advertising section in Electric Light & Power is an excellent way to sell, buy or 
hire. And with six great issues per year, we’re sure to have an opening when you do. See 
editorial calendar for advertising closing deadlines. Rates include a 15 percent commission 
on the submission of camera-ready ads 5 column inches (1⁄6 page) and larger. 

CLASSIFIED ADVERTISING MECHANICAL REQUIREMENTS
Classified advertising may be submitted as camera-ready or saved as a Adobe 
Photoshop .eps or .tiff format.  .Jpg files are not accepted.  Advertising copy can 
also be submitted for typesetting. 

CLASSIFIED ADVERTISING RATES

# of Insertions
Standard 

Page ½ Page ¼ Page 1/6 Page 1 Column 2 Columns 3 Columns 4 Columns 

1x $4,702 $2,351 $1,179 $781 $153 $306 $459 $612

3x $4,495 $2,250 $1,125 $747 $148 $296 $444 $592

6x $4,287 $2,143 $1,078 $710 $142 $284 $425 $567

12x $4,087 $2,043 $1,025 $680 $137 $273 $410 $547

18x $3,678 $1,836 $ 923 $610 $117 $235 $352 $469

*Website online ad is included at no charge.

For more information 
on reprints or classi"ed 
advertising, contact:

  GLENDA HARP
Account Executive

Toll-free: 
800-331-4463 x 6301

Direct: 
918-832-9301

Fax: 
918-832-9201

Email: 
glendah@pennwell.com



Electric Light & Power
Print Buyers Guide Upgrade Opportunities

BUYERS GUIDE

Electric Light & Power offers comprehensive print and online buyers guides enabling the 
power delivery market to search, compare, contact and buy.

Electric Light & Power’s print and online buyers guides are critical resources for power industry professionals who need the 
most detailed and comprehensive data on delivery products, systems, services and companies during the buying process.

Users visit the online Electric Light & Power Buyers Guide to search a database of more than 700 companies across 
155 categories in the electricity industry. An upgraded listing will help your company stand out by providing featured 
listings in search results, showcasing your company logo, product photos and descriptions, expanded company pro!les 
and more.

Published in January/February 2012, the print buyers guide compiles a wealth of product and service information that industry 
providers rely on year after year. Don’t miss the once-a-year opportunity to be part of the print Electric Light & Power 
Buyers Guide, the issue that key decision-makers keep at their !ngertips year-round. 

Educate potential customers, create brand visibility, build product preference and generate quali!ed leads with an 
upgraded listing in the buyers guide.

Generate Leads – Build Brand Preference – Create Visibility – Educate Customers
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  Candice Doctor
Sales Director
DE, RI, VA and International
Ph: 918-831-9884
Fax: 918-831-9834 
Email: candiced@pennwell.com

  Tom Leibrandt
Sales Manager
LA, MS, AL, GA, FL, SC, NC, TN, KY, WV, IN,
OH, MI, IA, KS and OK 
Ph: 918-831-9184
Fax: 918-831-9776 
Email: toml@pennwell.com 

  Shawn Sejera
Sales Manager
WA, OR, NV, ID, MT, WY, UT, AZ, NM,
CO, ND, SD, MN, CA and TX 
Ph: 918-831-9731
Fax: 918-831-9834 
Email: shawns@pennwell.com 

  Kathleen Wackowski
Sales Manager
NY, PA, DC, MD, NJ, MA, NH, VT, CT
ME and WI 
Ph: 603-891-9129
Fax: 603-891-9328 
Email: kathleenw@pennwell.com

Contact your sales rep today to learn about print, digital and combo packages! 

Visit http://elp.com and click on 
the buyers guide link to visit the 
online buyers guide today!   






